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Please select your top 2 reasons for being a member of DFWBGH.

Corporate Members

47 of 426 participants (11%) responded



Powered by

Please rank the member benefits most important to least important to you 

and your company. 

Corporate Members
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What types of programs and topics would benefit you most in 2018? 

Corporate Members

Allied %s varied but 8 of same top 10
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Comments

Corporate Members

How can DFWBGH better serve your needs/interests?
• Develop a mentoring program that pairs senior HR/Benefit professionals with junior professionals

• Develop a Leadership DFWBGH as a 9 month program with a monthly visit to a major healthcare company 
to focus on rounding out member knowledge of the entire healthcare spectrum.  Also a great networking 
opportunity and DFWBGH could charge a fee to participate.

• More meetings closer to Fort Worth

• Table topics – on each table have a topic for people to discuss prior to lunch/presenters prompting them 
to share their experience on a topic; second suggestion for peer session with entire program of table 
topics and discussion at table

• Continue to be proactive in pushing information out

• Global topics and more retirement topics; best practices in benefit communications (invite PartnerComm
or others)

• Provide webex access to educational programs

• Perhaps invite inspirational, engaging speakers to present on intriguing benefits/wellness topics i.e. 
generation gaps in benefits, Blue Zones Project, Power of Habit, etc.
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Comments

Allied Members

How can DFWBGH better serve your needs/interests?

• Keep up the great work; Highly value this organization

• Continue providing the luncheons and Annual Forum

• More employer based – too many vendors, brokers, consultants

• Monthly highlight of an Allied partner including a case study that can be 
distributed to members; or “Matchmaking opportunity” for employers to be 
paired with the right vendors/services

• Allow 1-2 mailings a year to members; continue to advance networking 
opportunities

• Provide employer survey results


